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We investigate the conventional wisdom that competition among interested parties attempting
to influence a decisionmaker by providing verifiable information elicits all relevant infor-
mation. We find that, if the decisionmaker is strategically sophisticated and well informed
about the relevant variables and about the preferences of the interested party or parties,
competition may be unnecessary to achieve this result. If the decisionmaker is unsophisticated
or not well informed, competition is not generally sufficient. If the interested parties’ interests
are sufficiently opposed, however, or if the decisionmaker is seeking to advance the parties’
welfare, then competition can reduce or even eliminate the decisionmaker’s need for prior
knowledge about the relevant variables and for strategic sophistication. In other settings only
the combination of competition among information providers and a sophisticated skepticism
is sufficient to allow effective decisionmaking.

“. . .[T]he only way in which a human can make some approach to knowing the whole of a subject is by hearing
what can be said about it by persons of every variety of opinion, and studying all modes in which it can be looked

at by every character of mind.”
—John Stuart Mill, On Liberty

“So long as dissent is not suppressed, there will always be some who will query the ideas ruling their contemporaries

and put new ideas to the test of argument and propaganda.”
—Friedrich A. Hayek, The Road to Serfdom

“What we usually call ‘scientific knowledge’ is, asarule . . . information regarding the various competing hypotheses
and the way they have stood to various tests.”
—XKarl R. Popper, The Open Society and Its Enemies
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