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Industrial Organization I: Reading List 
 
Texts 
Tirole, Jean, The Theory of Industrial Organization, Cambridge, MA: MIT Press, 1988. 
Vives, Xavier, Oligopoly Pricing, Cambridge, MA: MIT Press, 1999. 
Handbook of Industrial Organization, Volumes I and II, North-Holland. 
 
I. Imperfect Competition: Fundamentals 
 
A. Background  

Bresnahan, T.F. “Empirical Studies with Market Power,” Handbook of Industrial 
Organization, vol. II, chap. 17. 
 

B. Tests of Market Power  
Ashenfelter, O., and D. Sullivan, “Nonparametric Tests of Market Structure: An 
Application to the Cigarette Industry,” Journal of Industrial Economics 35, 1989, 483-
498 
Baker, J., and T. Bresnahan, “Estimating the residual demand curve facing a single firm,” 
International Journal of Industrial Organization 6(3), 1988, 283-300 
Corts, K., “Conduct Parameters and the Measurement of Market Power,“ Journal of 
Econometrics 88, 1999, 227-225 
Genesove, D. and W. Mullin, “Testing Static Oligopoly Models: Conduct and Cost in the 
Sugar Industry, 1890-1914,” Rand Journal of Economics 29(2), 1998, 355-377 
Sumner, D., “Measurement of Monopoly Behavior: An Application to the Cigarette 
Industry,” Journal of Political Economy 89, 1981, 1010-1019 

 
C. Collusion 

Albæk S., P. Møllgaard, and P. Overgaard, “Government-Assisted Oligopoly 
Coordination? A Concrete Case,” The Journal of Industrial Economics 45(4), 1997, 429-
443  
Athey, S., K. Bagwell, and C. Sanchirico, “Collusion and Price Rigidity,” Review of 
Economic Studies, 2005 
Bagwell, K. and R. Staiger, “Collusion over the Business Cycle,” Rand Journal of 
Economics 28(1), 1997, 82-106 
Borenstein, S. and A. Shepard, “Dynamic Pricing in Retail Gasoline Markets,” Rand 
Journal of Economics 27(3), 1996, 429-451 
Ellison, G., “Theories of Cartel Stability and the Joint Executive Committee,” Rand 
Journal of Economics 25(1), 1994, 37-57 
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Genesove, D. and W. Mullin, “Rules, Communication, and Collusion: Narrative 
Evidence from the Sugar Institute Case,” American Economic Review 91(3), 2001, 379-
398 
Green, E. and R. Porter, “Noncooperative Collusion under Imperfect Price Information,” 
Econometrica 52(1), 1984, 87-100 
Levenstein, M., “Price Wars and the Stability of Collusion: A Study of the Pre World 
War I Bromine Industry,” The Journal of Industrial Economics, 1997, 117-138. 
Noel, M., “Edgeworth Price Cycles: Evidence from the Toronto Retail Gasoline Market”, 
Journal of Industrial Economics 55(1), 2007, 69-92 
Porter, R., “A Study of Cartel Stability: The Joint Economic Executive Committee, 1880-
1886,” Bell Journal of Economics 14, 1983, 301-314 
Rotenberg, J., and G. Saloner, “A Supergame-Theoretic Model of Prices Wars During 
Booms,” American Economic Review 76(3), 1986, 390-407. 
 

D. Differentiated Products: Theory and Background  
Anderson, S. P., A. de Palma, and J. F. Thisse, Discrete Choice Theory of Product 
Differentiation, Chapters 1-5, Cambridge: MIT Press, 1992 
Caplin, A., and B. Nalebuff, “Aggregation and Imperfect Competition: On the Existence 
of Equilibrium,” Econometrica 59, 1991, 25-60 
Deaton, A., and J. Muellbauer, Economics and Consumer Behavior, New York: 
Cambridge University Press, 1980 
Deaton, A., and J. Muellbauer, “An Almost Ideal Demand System,” American Economic 
Review 70, 1980, 312-326 
McFadden, D., “Econometric Analysis of Qualitative Response Models,” in Griliches and 
Intilligator (Eds.), Handbook of Econometrics, Volume III, Amsterdam: North Holland, 
1984 
 

E. Differentiated Products: Demand and Supply Estimation 
Benkard, C. L., and P. Bajari, “Demand Estimation with Heterogeneous Consumers and 
Unobserved Product Characteristics: A Hedonic Approach,” Journal of Political 
Economy 113(6), 2006, 1239-1276 
Berry, S., “Estimating Discrete Choice Models of Product Differentiation,” Rand Journal 
of Economics 25, 1994, 242-262 
Berry, S., M. Carnall, and P. T. Spiller “Airline Hubs: Costs, Markups and The 
Implications of Customer Heterogeneity,” mimeo, Yale University, 1997. 
Berry, S., J. Levinsohn, and A. Pakes, “Automobile Price in Market Equilibrium,” 
Econometrica 63, 1995, 841-890 
Berry, S., J. Levinsohn, and A. Pakes, “Differentiated Product Demand Systems from a 
Combination of Micro and Macro Data: The New Car Market,” Journal of Political 
Economy 112, 2004, 68-105 
Berry, S., and A. Pakes, “The Pure Characteristics Discrete Choice Model of 
Differentiated Products Demand,” International Economic Review 48(4), 2007, 19923-
1225 
Borenstein, S., “Hubs and High Fares: Dominance and Market Power in the U.S. Airline 
Industry,” Rand Journal of Economics 2, 1989, 344-365 
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Bresnahan, T.F., “Competition and Collusion in the American Automobile Oligopoly: 
The 1955 Price War,” Journal of Industrial Economics 35, 1987, 457-482 
Einav, L., “Seasonality in The U.S. Motion Picture Industry,” Rand Journal of 
Economics 37(1), 2007. 
Goldberg, P. K., “Product Differentiation and Oligopoly in International Markets: The 
Case of the U.S. Automobile Industry,” Econometrica 63, 1995, 891-952 
Hausman, J., G. Leonard, and J. D. Zona, “Competitive Analysis with Differentiated 
Products,” Annales d’Economie et de Statistique 34, 1994, 159-180 
Hendel, I., “Estimating Multiple Discrete Choice Models: An Application to 
Computerization Returns,” Review of Economic Studies 66, 1999, 423-446 
Nevo, A. “Measuring Market Power in the Ready-to-Eat Cereal Industry,” Econometrica 
69, 2001, 307-342 
Nevo, A. “A Practitioner’s Guide to Estimation of Random Coefficients Logit Models of 
Demand,” Journal of Economics and Management Strategy 9, 2000, 513-548 
Whinston, M. D., and S. C. Collins, “Entry and Competitive Structure in Deregulated 
Airline Markets: An Event Study Analysis of People Express,” Rand Journal of 
Economics 23, 1992, 445-462 
 

F. Differentiated Products: Welfare Analysis of New Goods 
Hausman, J., “Valuation of New Goods Under Perfect and Imperfect Competition,” in 
Bresnahan and Gordon (eds.), The Economics of New Goods, NBER Studies in Income 
and Wealth 58, 1997, 209-237 (see also a comment by Bresnahan in the same volume). 
Petrin, A. “Quantifying the Benefits of New Products: The Case of The Minivan,” 
Journal of Political Economy 110, 2002, 705-729 
Trajtenberg, M., “The Welfare Analysis of Product Innovation, with an Application to 
CT Scanners,” Journal of Political Economy 97, 1989, 444-479 
 

II. Imperfect Competition: Additional Topics  
 
A. Price Dispersion, Search, and Switching Costs 

Baye, M. and J. Morgan, “Information Gatekeepers on the Internet and the 
Competitiveness of Homogeneous Product Markets,” American Economic Review, 2003.  
Brynolffson, E. and M. Smith, “The Great Equalizer?  Consumer Choice Behavior at 
Internet Shopbots,” Mimeo, MIT. 
Ellison, G., “A Model of Add-on Pricing,” Quarterly Journal of Economics 120(2), 2005, 
585-637.. 
Ellison, G. and S. Ellison, “Search, Obfuscation, and Price Elasticites on the Internet,” 
Mimeo, MIT, January 2001.  
Genesove, D., “Search at Wholesale Auto Auctions,” Quarterly Journal of Economics 
110 (1), February 1995, 23-49. 
Hortacsu, A. and C. Syverson, “Product Differentiation, Search Costs, and the 
Competition in Mutual Fund Industry,” Quarterly Journal of Economics 119(2), 2004, 
403-456.  
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Klemperer, P., “Competition When Consumers Have Switching Costs: An Overview 
with Applications to Industrial Organization, Macroeconomics, and International Trade,” 
Review of Economic Studies 62 (4), October 1995, 515-39. 
Scott Morton, F. “Interaction between a Most-Favored-Customer Clause and Price 
Dispersion: an Empirical Examination of the Medicaid Rebate Rules of 1990,” Journal of 
Economics and Management Strategy, 6:1, 1997. 
Scott Morton, F., F. Zettelmeyer, and J.Silva-Risso, “Internet Car Retailing,” Journal of 
Industrial Economics, December 2001. 
Sorenson, A., “Equilibrium Price Dispersion in Retail Markets for Prescription Drugs,” 
Journal of Political Economy, 108 (4), August 2000.  
Stahl, D., “Oligopolistic Pricing with Heterogeneous Consumer Search,” International 
Journal of Industrial Organization, 14 (April 1996), 243-268. 
Varian, H., “A Model of Sales,” American Economic Review 70 (4), September 1980, 
651-59. 
 

B. Price Discrimination 
Adams, M., and J. Yellen, “Commodity Bundling and the Burden of Monopoly,” QJE, 
1976 
Borenstein, S. and N. Rose, “Competition and Price Dispersion in the U.S. Airline 
Industry,” Journal of Political Economy, 102 (August 1994), 653-683. 
Busse, M. and M. Rysman, “Competition and Price Discrimination in Yellow Pages 
Advertising,” Rand Journal of Economics 36(2), 2005, 378-390. 
Crawford, G., “The Discriminatory Incentives to Bundle in the Cable Television 
Industry,” Mimeo, University of Arizona, 2006. 
DellaVigna, S. and U. Malmendier, “Paying Not to Go to the Gym,” American Economic 
Review 96(3), 2006, 694-719. 
Huang, Y., I. Perrigne, Q. Vuong, “Nonlinear Pricing in Yellow Pages,” mimeo, PSU, 
2007 
Ivaldi, M. and D. Martimort, “Competition under Nonlinear Pricing,” Annales 
d'Economie et de Statistique (34), 71-114, 1994 
Leslie, P., “Price Discrimination in Broadway Theatre,” Rand Journal of Economics, 
35(3), 2004. 
McAfee, P. and R. Deneckere, “Damaged Goods,” Journal of Economics and 
Management Strategy, 5 (2), Summer 1996, 149-74. 
McAfee, P., J. McMillan, and M. Whinston, “Multiproduct Monopoly, Commodity 
Bundling, and Correlation of Values,” Quarterly Journal of Economics, 104 (May 1989), 
pp. 371-83.  
McManus, B., “Nonlinear Pricing in an Oligopoly Market: the Case of Specialty Coffee,”  
Rand Journal of Economics 38(2), 2007, 512-532. 
Miravete, Eugenio, “Choosing the Wrong Calling Plan? Ignorance, Learning, and Risk 
Aversion,” American Economic Review, 93, 297-310, 2002. 
Miravete, E., and L. Roeller, “Competitive Nonlinear Pricing in Duopoly Equilibrium: 
The Early US Cellular Telephone Industry,” CEPR Discussion Paper 4069. (on Eugenio 
Miravete's web site at UT Austin), 2004 
Miravete, E., and L. Roeller, “Estimating Markups under Nonlinear Pricing 
Competition,” Journal of the European Economic Association, 2, 526-535, 2004 
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Oster, Sharon, and Fiona Scott Morton, “Behavioral Biases Meet the Market: The Case of 
Magazine Subscription Prices,” The B.E. Journals in Advances in Economic Analysis 
and Policy, 2005 
Rochet, J. and L. Stole, “Nonlinear Pricing with Random Participation Constraints,” 
Review of Economic Studies, January 2002, 69(1): 277-311  
Shepard, A., “Price Discrimination and Retail Configuration,” Journal of Political 
Economy, 99 (February 1991), pp. 30-53. 
Sibley, D.S. and P. Srinagesh, "Multiproduct Nonlinear Pricing with Multiple Taste 
Characteristics," RJE, 684-707, 1997. 
Stole, L., “Nonlinear Pricing and Oligopoly,” Journal of Economics and Management 
Strategy 4(4), 1995, 529-562. 
Varian, H., “Price Discrimination and Social Welfare,” American Economic Review 75, 
1985, 870-875. 

 
III. Entry and Market Structure  
 

Anderson, S., A. de Palma, and Y. Nesterov, “Oligopolistic Competition and the Optimal 
Provision of Products,” Econometrica 63, 1995, 1281-1302 
Berry, S., “Estimation of a Model of Entry in the Airline Industry,” Econometrica 60, 
1992, 889-918 
Berry, S. and E. Tamer, “Identification in Models of Oligopoly Entry,” forthcoming in 
volume II of Ninth Econometric Society World Congress, 2006 . 
Berry, S., and J. Waldfogel, “Free Entry and Social Inefficiency in Radio Broadcasting,” 
Rand Journal of Economics 30, 1999, 397-420 
Baumol, W.K., J.C. Panzar, and R.D. Willig, “On the Theory of Perfectly Contestable 
Markets,” in J.E. Stiglitz and G.F. Mathewson (Eds.), New Developments in the Analysis 
of Market Structure, MIT Press, 1986. 
Bresnahan, T., “Sutton's Sunk Costs and Market Structure: Price Competition, 
Advertising, and the Evolution of Concentration: Review Article,” Rand Journal of 
Economics 23, 1992, 137-52. 
Bresnahan, T., and P. Reiss, “Entry in Monopoly Markets,” Review of Economic Studies 
57, 1990, 531-53. 
Bresnahan, T., and P. Reiss, “Entry and Competition in Concentrated Markets,” Journal 
of Political Economy 99, 1991, 977-1009. 
Ciliberto, F., and E. Tamer, “Market Structure and Multiple Equilibria in Airline 
Markets,” mimeo, Northwestern University. 
Comments on Bresnahan and Reiss, Brookings Papers on Economic Activity: Special 
Issue on Microeconomics 3, 1987, 872-882. 
Einav, L., “Not All Rivals Look Alike: Estimating an Equilibrium Model of The Release 
Date Timing Game”, mimeo, Stanford University, 2003.  
Ellickson, P., “Does Sutton Apply to Supermarkets?” Rand Journal of Economics 38(1), 
2007. 
Mankiw, N. G., and M. D. Whinston, “Free Entry and Social Inefficiency,” Rand Journal 
of Economics, 17, 1986, 48-58 
Mazzeo, M. J., “Product Choice and Oligopoly Market Structure,” Rand Journal of 
Economics 33, 2002, 221-42. 
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Seim, K., “An Empirical Model of Firm Entry with Endogenous Product-Type Choices,” 
Rand Journal of Economics 37(3), 2006, 619-640. 
Sutton, J. Sunk Costs and Market Structure, MIT Press, 1991, Chapters 1-2. 
Toivanen, O., and M. Waterson, “Market Structure and Entry: Where's the Beef?” Rand 
Journal of Economics 36(3), 2005, 680-699. 
 

IV. Strategic Entry Deterrence and Predation  
 

Aghion, P. and P. Bolton, “Contracts as Barriers to Entry,” American Economic Review 
77, 1987, 388-401 
Bulow, J., J. Geanakoplos and P. Klemperer, “Multimarket Oligopoly: Strategic 
Substitutes and Complements,” Journal of Political Economy 93, 1985, 488-511 
Chevalier, J., “Capital Structure and Product Market Competition: Empirical Evidence 
from the Supermarket Industry,” American Economic Review, 1995. 
Dafny, L., “Games Hospitals Play: Entry Deterrence in Hospital Procedure Markets,” 
Journal of Economics and Management Strategy 14(3), 2005, 513-542. 
Ellison, G. and S. Ellison, “Strategic Entry Deterrence and the Behavior of 
Pharmaceutical Incumbents Prior to Patent Expiration,” NBER Working Paper No. 
13069, 2007. 
Fudenberg, D. and J. Tirole, “The Fat Cat Effect, the Puppy Dog Ploy and the Lean and 
Hungry Look,” American Economic Review 74, 1984, 361-366. 
Gilbert, R. J., and M. Lieberman, “Investment and Coordination in Oligopolistic 
Industries,” Rand Journal of Economics 18, 1987, 17-33 
Ghemawat, P. “Capacity Expansion in the Titanium Dioxide Industry,” Journal of 
Industrial Economics 33(2), 1984, 145-63 
Goolsbee, A. and C. Syverson, “How do Incumbents Respond to the Threat of Entry?: 
Evidence from Major Airlines,” Quarterly Journal of  Economics, forthcoming. 
Lieberman, M., “Post Entry Investment and Market Structure in the Chemical Processing 
Industry,” Rand Journal of Economics 18, 1987, 533-549. 
Nalebuff, B. “Bundling as an Entry Barrier,” Quarterly Journal of Economics 119(1), 
2004, 159-187. 
Schmalensee, R. “Entry Deterrence in the Ready-to-Eat Breakfast Cereal Industry,” Bell 
Journal of Economics 9, 1978, 305-327 
Schmalensee, R. “Economies of Scale and Barriers to Entry,” Journal of Political 
Economy 89, 1981, 1228-1238 
Smiley, R. “Empirical Evidence on Strategic Entry Deterrence,” International Journal of 
Industrial Organization 6, 1988, 167-180 
Weiman, D. and R. Levin, “Preying for Monopoly: The Case of the Southern Bell 
Telephone Company, 1894-1912,” Journal of Political Economy, 1994. 

 
V. Theory of the Firm and Vertical Integration  
 

A. Vertical Integration and Vertical Contracts Theory 
Bernheim, D. and M. Whinston, “Exclusive Dealing,” Journal of Political Economy, 
1998.   
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Bolton, P., and M. Whinston, “Incomplete Contracts, Vertical Integration, and Supply 
Assurance,” Review of Economic Studies 60, 1993, 121-148 
Coase, R. “The Nature of the Firm,” Economica 16(4), 1937, 386-405 
Grossman, S. and O. Hart, “The Costs and Benefits of Ownership: A Theory of Vertical 
and Lateral Integration,” Journal of Political Economy 94(4), 1986, 691-719 
Hart, O. and J. Tirole, “Vertical Integration and Market Foreclosure,” Brookings Papers 
on Economic Activity, 1990, 205-276. 
Holmstrom, B. and P. Milgrom, “The Firm as an Incentive System,” American Economic 
Review, 84(4), September 1994, pp. 972-991.  
Williamson, O. “The Vertical Integration of Production: Market Failure Considerations,” 
American Economic Review, 61:2, May 1971, pp. 112-123.  
Williamson, O. Markets and Hierarchies, Free Press, 1975. 
 

B. Empirical Studies of Vertical Integration 
Acemoglu, D., S. Johnson and T. Mitton, “Determinants of Vertical Integration: Finance, 
Contracts and Regulation,” MIT Working Paper, 2005. 
Anderson, E. and D. Schmittlein, “Integration of the Sales Force: An Empirical 
Examination,” Rand Journal of Economics, 15:3, Autumn 1984, pp. 385-395. 
Baker, G., and T. Hubbard, “Make vs Buy in Trucking: Asset Ownership, Job Design and 
Information”, American Economic Review, 551-572, 2003 
Bresnahan, T. and J. Levin “Vertical Integration and Market Structure,” in preparation for 
the Handbook of Organizational Economics.  
Chipty, T. “Vertical Integration, Market Foreclosure, and Consumer Welfare in the Cable 
Television Industry,” American Economic Reveiw, 91:3, June 2001, pp. 428-453. 
Forbes, S. and M. Lederman, “Control Rights, Network Structure and Vertical 
Integration: Evidence from Regional Airlines,” UCSD Working Paper, 2006. 
Hastings, J. “Vertical Relationships and Competition in Retail Gasoline Markets: 
Empirical Evidence from Contract Changes in Southern California,” American Economic 
Review, 94(1), January 2004, pp. 317-328. 
Hortacsu, A. and C. Syverson “Cementing Relationships: Vertical Integration, 
Foreclosure, Productivity and Prices,” Journal of Political Economy 115(2), 2007 
Joskow, P. “Contract Duration and Relationship-Specific Investments: Empirical 
Evidence from Coal Markets,” American Economic Review 77(1), 1987, 168-185 
Joskow, P. “Vertical Integration,” Handbook of New Institutional Economics, Kluwer, 
2004. 
Masten, S. “The Organization of Production: Evidence from the Aerospace Industry,” 
Journal of Law and Economics 27(2), 1984, 403-417. 
Monteverde, K. and D. Teece “Supplier Switching Costs and Vertical Integration in the 
Automobile Industry,” Bell Journal of Economics 13(1), 1982, 206-213 
Whinston, M. “On the Transaction Cost Determinants of Vertical Integration,” Journal of 
Law, Economics and Organization 19(1), 2003, 1-23. 

 
VI. Dynamic Models  

 
A. Single Agent Dynamic Models 
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Ackerberg, D. A., “Advertising, Learning, and Consumer Choice in Experience Good 
Markets: A Structural Empirical Examination,” International Economic Review 44, 2003, 
1007-1040 
Aghion, P., P. Bolton, C. Harris, and B. Jullien, “Optimal Learning by Experimentation,” 
Review of Economic Studies 58, 1991, 621-54 
Aguirregabiria, V., “The Dynamics of Markups and Inventories in Retailing Firms,” 
Review of Economic Studies 66, 1999, 275-308 
Benkard, C. L., “Learning and Forgetting: The Dynamics of Aircraft Production,” 
American Economic Review, September 2000 
Dixit, A., “Entry and Exit Decisions Under Uncertainty,” Journal of Political Economy 
97, 620-638 
Hitsch, G. J., “Am Empirical Model of Optimal Dynamic Product Launch and Exit Under 
Demand Uncertainty,” Marketing Science 25(1), 2006, 25-50. 
Holmes, T., “Economies of Density and the Diffusion of Wal-Mart,” mimeo, University 
of Minnesota, 2005. 
Hotz, J., and R. Miller, “Conditional Choice Probabilities and the Estimation of Dynamic 
Models,” Review of Economic Studies 60, 1993, 497-530 
Hotz, J., R. Miller, S. Sanders and J. Smith “A Simulation Estimator for Dynamic Models 
of Discrete Choice,” Review of Economic Studies 61, 1994, 256-289 
Pakes, A., “Patents as Options: Some Estimates of The Value of Holding European 
Patent Stocks,” Econometrica 54, 1986, 755-784 
Rust, J., “Optimal Replacement of GMC Bus Engines: An Empirical Model of Harold 
Zurcher,” Econometrica 55, 1987, 999-1033. 
Stokey, N., R. E. Lucas, and E. C. Prescott, Recursive Methods in Economic Dynamics, 
chapter 5, Cambridge, MA: Harvard University Press, 1989. 
 

B. Industry Dynamics: Theory and Evidence 
Aw, B., X. Chen, and M. J. Roberts “Firm-Level Evidence on Productivity Differentials 
and Turnover in Taiwanese Manufacturing,” Journal of Development Economics 66, 
2001, 51-86. 
Dunne, T. M. Roberts, and L. Samuelson, “Patterns of Firm Entry and Exit in U.S. 
Manufacturing,” Rand Journal of Economics 19, 1988, 495-515. 
Hopenhayn, H., “Entry, Exit and Firm Dynamics in Long-run Equilibrium,” 
Econometrica, 60, 1992, 1127-1150. 
Jovanovic, B., “Selection and the Evolution of Industry,” Econometrica 50, 1982, 649-
670. 
Melitz, M., “The Impact of Trade on Intra-Industry Reallocations and Aggregate Industry 
Productivity,” Econometrica 71, 2003. 
Olley, S., and A. Pakes, “The Dynamics of Productivity in the Telecommunications 
Equipment Industry,” Econometrica 64, 1996, 1263-1297. 
Sutton, J., “Gibrat’s Legacy,” Journal of Economic Literature 35, 1997, 40-59. 
Sutton, J., Technology and Market Structure, MIT Press, 1998. 
 

C. Dynamic Models of Imperfect Competition 
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Ackerberg, D., S. Berry, C. L. Benkard, and A. Pakes. “Econometric Tools for Analyzing 
Market Outcomes,” forthcoming in the Handbook of Econometrics. 
Bajari, P., L. Benkard, and J. Levin, “Estimating Dynamic Models of Imperfect 
Competition,”Econometrica 75(5), 2007, 1331-1370. 
Benkard, Lanier. “Dynamic Analysis of the Market for Wide-Bodied Commercial 
Aircraft,” Review of Economic Studies 71, 2004, 581-611. 
Caruana, G., and L. Einav, “Production Targets,” Rand Journal of Economics 38(4), 
forthcoming 
Collard-Wexler, A., “Demand Fluctuations and Plant Turnover in Ready-Mix Concrete,” 
mimeo, NYU, 2005. 
Ericson, R. and A. Pakes, “Markov-Perfect Industry Dynamics: A Framework for 
Empirical Work,” Review of Economic Studies 62, 1995, 53-82 
Gowrisankaran, G., and R. J. Town, “Dynamic Equilibrium in The Hospital Industry,” 
Journal of Economics and Management Strategy 6, 1997, 45-74 
Markovich, S., “Snowball: The Evolution of Dynamic Oligopolies with Network 
Externalities,” Journal of Economic Dynamics and Control 32(3), 2008, 909-938. 
Maskin, E., and J. Tirole, “A Theory of Dynamic Oligopoly, I,” and “A Theory of 
Dynamic Oligopoly, II,” Econometrica 56, 1988, 549-570 and 571-599 
Maskin, E., and J. Tirole, “A Theory of Dynamic Oligopoly, III: Cournot Competition,” 
European Economic Review 31, 1987, 947-968 
Pakes, A. and P. McGuire, “Empirical Implications of Alternative Models of Firm 
Dynamics,” Journal of Economic Theory 62, 1995, 53-82 
Pakes, A., and U. Doraszelski, “A Framework for Applied Dynamic Analysis in I.O.,” 
Chapter30 in the Handbook of IO, Volume 3, 2007, 1887-1996. 
Pakes, A. and P. McGuire, “Computing Markov-Perfect Nash Equilibria: Implications of 
a Dynamic Differentiated Product Model,” Rand Journal of Economic, 1994, 555-589. 
Pakes, A., M. Ostrovsky and S. Berry, “Simple Estimators for the Parameters of Dynamic 
Discrete Games (with Entry/Exit Examples),” Rand Journal of Economics, 2007 
Ryan, S., “The Costs of Environmental Regulation in a Concentrated Industry,” mimeo, 
MIT, 2005. 
 

VII. Advertising 
 
 Bagwell, K. (2007) “The Economic Analysis of Advertising,” The Handbook of 

Industrial Organization, volume 3, chapter 28. 
 Ackerberg, D. (2001), “Empirically Distinguishing Informative and Prestige Effects of 
 Advertising,” RAND Journal of Economics 32(2), 100-118. 
 Ackerberg, D. (2003), “Advertising, Learning, and Consumer Choice in Experience 

Good  Markets: A Structural Empirical Examination,” International Economic Review 
44(3), 1007-1040. 

 Jin, G. and P. Leslie (2003), “The Effects of Disclosure Regulation: Evidence from 
Restaurants,” Quarterly Journal of Economics 118(2), 409-451. 

 Mathios, A. (2000), “The Impact of Mandatory Disclosure Laws on Product Choice: An 
Analysis of the Salad Dressing Market,” Journal of Law and Economics 43(2), 651-677. 

 Milyo, J. and J. Waldfogel (1999), “The Effect of Price Advertising on Prices: Evidence 
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in the Wake of 44 Liquormart,” The American Economic Review 89(5), 1081-1096. 
 Sauer, R. and K. Leffler (1990) “Did the FTC's Advertising Substantiation Program 

Promote  More Credible Advertising?,” The American Economic Review 80(1), 191-203. 
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