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January 29, 2008

I. Pre Workshop Activities   

Students have watched the film entitled “The Take”, directed by Naomi Klein. 

Students have posted an individual bio on the CCR home page (ccr.stanford.edu)  



II. Meet and Go to Workshop Room physical locations at  11:00 am / 20.00  (Activity length: 1 hour, 15 minutes)
* Getting to know each other

Present yourself to the rest of the group (studies, interest, family, hobbies…)

* Things Matter Please discuss the objects you brought with some of the following questions in mind:

Why did you bring the object you did? 

What does it means to you and why? Does it evoke particular feelings in you and why? 

What do the objects others in your group brought in mean to you? 

What socio-cultural issues does each object speak to?
* Find a name for your group. 

Something that you have in common or… well, anything that tells something about your group identity (
* Make a brief rhetorical analysis of the documentary film “The Take” 

Background to the film?

Which audience is the film targeted at?

How would you summarize the content of the film? 

What is the argument?  

What does the film want to persuade you about?

What means of persuasion can you discern in the film as to ethos, logos and pathos?

*Questions about the film “The Take”

Choose at least three of these questions to discuss in your groups:

1) What particular set of events happened in Argentina that motivated Naomi Klein, world renowned critic of globalization, to make this movie?

2) What basic principles do you see challenged by the “takeover” movement?

3) How is this film relevent to contexts outside of Argentina? To your context, if at all?

4) Could this type of takeover movement happen in the US or Sweden? Why? Why not?

5) What was the most shocking (if any) aspect of this film?

6) What is Naomi Klein’s main argument about the significance of the Argentine case?
7) Which are the values, in your own countries respectively, that support the argument of the film? Compare and contrast the discussed values in your different countries! What similarities and differences can you discern?

Summary of group discussion 12:15 pm / 21:15  (Activity length: 15 minutes)
*Summarize your group discussion and collaboratively write (on the whiteboard) a text that you will post on the ccr blog by 15 February. Cut and paste the whiteboard text into an email to yourself and your instructor.  If time during class, collaboratively write a paragraph or two summary of your group discussion and post it to the Cross-Cultural blog through the interface at http://cgi.stanford.edu/%7Egroup-ccr/mt/mt.cgi
.  If you run out of time, select one student to post those paragraphs after class to the blog. Please identify your group in your blog post.
Orebro blog username: OrebroSpeech // password: ccr20008

Stanford (Kristi) username: StanfordDocumentary // password: ccr2008

Stanford (Sangeeta) username: StanfordObjects // password ccr2008

* End of workshop 12.30 / 21.30


III. Post Workshop Activities  
*Complete the evaluation at http://www.stanford.edu/group/ccr/workshopsw08/CCRevalW08.fft
*Write comments to the other groups on the CCR blog http://www.stanford.edu/group/ccr/blog/
*Post your own reflections on the CCR blog. You can use the following questions to get started: 

· What have you learned about cultural identity and cross-cultural rhetoric from this activity? 

· In what way did technology inhibit or work best for cross-cultural communication? 

· What was the best and worst part of your collaboration in this project?

· Do you consider this film a good choice for a CCR workshop? Why? / Why not?

�I am concerned about this prompt – as I mentioned during one of our TT sessions, Eva.  In general, I worry about hasty, sloppy note-like posts to the blog.  Also that the responsibility for this is not clearly identified.





Here is what we did for the Patrik/Alyssa assignment sheet:


1.     Nominate one person as “The Blogger” to compose and post a short (about 150 words) synthesis of the group’s decision making process and a summary of the ad analysis.  That person should email the  content of the whiteboard to him or herself during the videoconference.  After class, the blogger will then revise the email into a short post for the CCR Blog.  Once the post is ready, everyone in the team should post a comment, sharing a perspective on the activity and perhaps explaining about other ads in the group.  Also, everyone should comment on other groups – perhaps offering different interpretations of controversial ads?  Or sharing a specific cultural perspective on the ad or the activity?





I have suggested alternative wording in your lesson plan itself.  I hope this works for you.  





In any event, you will also need to include the username and password for students to have access to the blog to post their entry.  I will e-mail those to you separately.  You might also consider if you want to give students access to the Blog Instructions I sent out Sunday.
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