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What is ethnography?

Study in anthropology

Completed through in depth user
interviews and directed observation in

the CONTEXT of people and tasks
targeted with the design problem.



When? ....at the start!
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Why do ethnographic research?

To uncover the differences between what
people say and what they do.

To describe what the device needs to do in
CONTEXT



To understand CONTEXT:

Students need to experience it.




How?

Interviews: Observations:
«When/Why? What actions?
eLike/dislike? eLength of time?
eImprovements? eOrder? How?
What’s ideal? What errors?

What challenges?

What (in their mind) is
ideal?




Recorded observations

Still images Video analysis




More Comprehensive Design
requirements

Use scenarios & persona development




Personas
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Results

Advanced “PRODUCT” design rather than
prototype design

Increased appreciation for users during
design process equal to the technical and
clinical challenges.



