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COMMUNICATION

Emeriti: (Professors) ElieAbel, Richard A. Brody, Steven H. Chaffee,
James Risser; (Professors—Teaching) Ronald Alexander, Marion
Lewenstein

Director, Institute for Communication Research: Donald F. Roberts

Director, John S Knight Fellowshipsfor Professional Journalists: Jim
Bettinger

Director, Documentary Filmand Video: Jan Krawitz

Director, Journalism: TheodoreL . Glasser

Deputy Director, John S. Knight Fellowshipsfor Professional Journal -
ists: JamesR. Bettinger

Professors: Henry S. Breitrose, TheodoreL . Glasser (onleave Spring),
Shanto lyengar, Jan Krawitz, Clifford |. Nass, Byron B. Reeves,
Donald F. Roberts

Assistant Professors: FrangoisBar (onleave Autumn), Laural eets(on
leave Autumn)

Professor (Teaching): James Bettinger

Lecturers: Vivian Kleiman, Jay Rosenblatt, James Wheaton

Visiting Professors: Dale Maharidge, James Potter, William Woop

The Department of Communi cation engagesin research in commu-
nicationand offerscurriculaleadingtotheA.B.,A.M.,and Ph.D. degrees.
The A.M. degree prepares students for research on mass media or for
careersinjournalism or documentary filmand video. ThePh.D. degree
leadsto careersin teaching and research-rel ated specialties.

Thelnstitutefor Communi cation Research offersresearch experience
primarily to advanced Ph.D. students.

The John S. Knight Fellowship Program brings promising mid-ca-
reer professional journaliststo the University to study for nine months
in anondegree program. Six International Fellows sponsored by Reu-
tersFoundation, theK night Foundation, and othersjointwelveU.S. jour-
nalists.

ADMISSION

Prospective Undergraduate Students—Write to the University’s
Office of Undergraduate Admissions, Stanford University, Stanford,
California94305.

Prospective Graduate Sudents—Writeto Graduate Admissions, the
Registrar’ sOffice, Stanford University, Stanford, CA 94305-3005. On-

line applications are also readily available via the web at|http://

|www.applyweb.com/aw/stanford |

Thedepartment requiresthat applicantsfor graduate admission sub-
mit verbal and quantitative scoresfrom the Graduate Record Examina-
tion (GRE). Admission to each graduate degree programiscompetitive
based onthe pool of applicantseachyear rather than onstandardcriteria
that can be stated in advance.

UNDERGRADUATE PROGRAMS

BACHELOR OF ARTS
PREPARATION

Beforedeclaring themajor, studentsmust have compl eted or becon-
currently enrolled in two of the following courses: Communication 1,
106 or 108; and Statistics60 or Psychology 10. Studentsinterestedin de-
claring the major should see peer advisers or the Student Services Ad-
ministratorin Building 120, room 434 during the schedul ed officehours.

PROGRAM OF STUDY

Theundergraduatecurriculumisintendedfor liberal artsstudentswho
wish to devel op afundamental understanding of communication in so-
ciety, drawing on the perspective of thesocial sciences. Undergraduate
students maj oring in communication are expected to become acquaint-
edwiththefundamental concerns, theoretical approaches, and methods
of the field, and to acquire advanced knowledge in one or more of the
subareas of communication institutions, processes, and effects.
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While the department does not attempt to provide comprehensive
practical training at the undergraduate level, the curriculum provides
opportunities for professional print journalism as well as internships
opportunity.

Thedepartment iscommitted to providing studentswith the anal yti-
cal and critical skillsthat are necessary for future success, beit in grad-
uate programs, professional schools, or immediate career entry.

Themajor isstructured to provideseveral levelsof study: acorecur-
riculum, intended to expose studentsto abroad-based understanding of
communication theory and research, and anumber of intermediate-lev-
¢l optionsand el ectives. M gjorsal so havetheopportunity todo advanced
research in the form of senior projects and honorstheses.

All undergraduate majorsarerequiredto completeaset of core Com-
munication courseswhichinclude 1, Mass Communication and Society
(5units); 141A or 141B, History of Film (WIM, 5 units), 106, Commu-
nication Research Methods (5 units); and 108, Communication Process
and Effects (5 units).

Studentsmust al so compl etean introductory coursein statistics(typ-
ically Psychology 10 or Statistics60) in preparationfor coursesinmeth-
odology and advanced coursesin communication processesand effects.
It isrecommended that this be done as soon as possible so asnot to pre-
vent registration in acourse requiring statistical understanding.

In addition to the core courses and the stati stics requirement, under-
graduate majors sel ect coursesfromthe areasdescribed bel ow. Many of
the courses require core courses as prerequisites.

Area |: Communication Processes and Effects—Areal emphasizes
waysinwhich communication scholarsconduct researchin, and consider
the issues of, human communication. These studies aim to provide ex-
pert guidancefor social policy makersand mediaprofessionals. A min-
imum of two coursesmust betaken from Communication 127, 130, 137,
155, 160, 162, 166, 169, 170, 172.

Areall: Communication Systems/Institutions—Areall considersthe
rolesand interaction of institutions such as broadcasting, film, journal-
ism, constitutional law, and business within communication and mass
communication contexts. A minimum of two coursesmust betakenfrom
Communication 116, 122A or B, 125, 144F, 131, 133, 141A or B, 142,
178, 183.

Tracks—The communication curriculum is designed to provide a
theoretical basethat can beeffectively appliedto numerousenvironments.
Thepotential trackslisted below arenot required, but areexamplesof how
tofocusyour interests.

1. Communication Technologies
a) Department of Communication:
137. U.S. Communication Policy
166. Communication Policy in Comparative Perspectives
169. Communication, Technology, and Society
172. Psychological Processing
183. MediaEconomics
b) Affiliated department offerings (elective credit toward the
major):
1) Computer Science (CS)
CS105. Introduction to Programming (HTML and JavaScript)
CS147. Introduction to HCI
CS247A. Interaction Design Studio
CS201/STS 215. Computers Ethics and Social Responsibility
2) Science, Technology, and Society (STS)
STS101. Science, Technology, and Contemporary Society
STS163. Sciences of the Mind, Post-WW |1
2. Communication and Public Affairs
a) Department of Communication
137. U.S. Communication Policy
125. Perspectives on American Journalism
130. Language and Interpersonal Communication
133. Communication and Culture
155. Interethnic Communication
160. The Pressand the Political Process
170. Communication and Children
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183. MediaEconomics
b) Affiliated department offerings(el ectivecredit toward themajor)
1) Political Science
101P. Palitics of Public Policy
184. Issues of Representation in American Politics
2) Department of Psychology
142. Social Development
161. Cultural Psychology
167. Seminar on Aggression
180. Social Psychological Perspectives on Stereotyping and
Prejudice
3) Public Policy Program
104. Economicsand Public Policy
194. Technological Policy
3. MediaPracticesand Performance
a) Department of Communication
122A or B. Documentary Film
125. Perspectives on American Journalism
131. MediaEthics and Responsihilities
141A or B. Film History
142. Broadcasting in America
160. The Pressand the Political Process
178. Newsroom Management

Theremainder of the60 required unitsmay befulfilledwithany elec-
tivecommunication courses, or cross-listed coursesin other departments.

Toberecommended for the A.B. degreein Communication, the stu-
dent must complete at least 60 units (approximately twelve courses) in
thedepartment. No morethan 10 unitsof transfer credit or Summer Ses-
sion may be applied to meet department requirements. Communication
majorsmust receivealetter gradefor all communication coursesunless
they are offered only for satisfactory/no credit (S'NC).

Internship Opportunities—I nternship creditisavail ablefor Commu-
ni cati on undergraduatesand minors. For communication majors/minors
interestedin Journalisminternships, select the® Internship Office” m

| www . stanford.edu/dept/communication/) for current i nternship possi-
bilities. Communication studentswho havereceived academiccredit for
internship experience through Communication 185 have prepared re-
ports, which are availablein the Communication Library.

MINORS
PREPARATION

Beforedeclaring theminor, studentsmust have compl eted or becon-
currently enrolledintwo of thefoll owing courses: Communication 1, 106
or 108; and Statistics60 or Psychology 10. Studentsinterestedindeclar-

ingtheminor shouldlaunchtheregistrar’ sweb site{www.stanford .edu/ |
dept/registrar/)|to apply for the minor.
PROGRAM OF STUDY

Theminor isstructured to provide afoundation for advanced course
work in communication through a broad-based understanding of com-
munication theory and research.

Theminorin Communication consistsof threeintroductory Commu-
nication core courseswhich include 1, Mass Communi cation and Soci-
ety (5units); 106, Communication Research M ethods (5 units); and 108,
Communication Process and Effects (5 units).

In addition to core courses, theminor requiresaminimum of fivein-
termediate-level electivecoursesinthedepartment. Thedepartment also
requirescompletion of or concurrent registrationin anintroductory sta-
tistics course (Statistics 60, 70, or Psychology 10) prior to registration
inCommunication 106, Communication Research M ethods. Itisstrongly
recommended that the coursein statistics be taken as early as possible,
preferably in the Autumn Quarter of thejunior year.

Studentsinterested in declaring aminor must do so nolater thanreg-
istration day in the Autumn Quarter of thejunior year. Core coursesare
offered only once annually, and they constitute a sequence:

Prerequisite: introductory statisticscourse (for example, Psychology 10)
Core Courses. Communication 1, 106, 108
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Areal, Communication Processesand Effects. A minimum of onecourse
fromCommunication 127, 130, 137, 155, 160, 162, 166, 169, 170, 172

Areall, Communication Systems and Institutions. A minimum of one
course from Communication 116, 122A,B, 125, 131, 133, 141A,B,
142,178,183

Plusthree elective courses

Somecoursesarenot givenevery year. Refer to program handout and
the Time Schedulefor details.

HONORS PROGRAM

Thehonorsprogram provides undergraduatesthe opportunity toun-
dertakeasignificant program of researchinanindividual professor/stu-
dent mentoring relationship. The aim isto guide students through the
processof research, analysis, drafting, rethinking, and redrafting, which
isessential toexcellenceinscholarship. Working one-on-onewith afac-
ulty adviser, seniors may earn between 5 and 15 Communication units,
culminating in an honorsthesis. In order to be eligible for the honors
program, interested majors must have: (1) successfully completed both
aresearch methodsand statisticscourse, (2) selected an adviser, and (3)
submitted anapplicationtothedepartment by theend of their junior year.
Applications may be picked up outside of room 110 of Building 120.

A final copy of the honorsthesis must be read and approved by the
adviser and submitted to the department by the eighth week of Spring
Quarter (exact dateto bearranged). It becomespart of apermanent record
held by the department. Honorswork may be used to fulfill Communi-
cation el ectivecredit but must becompl eted and al etter grade submitted
prior to graduation. A student failing to fulfill all honors requirements
may still receiveindependent study credit for work completed andit may
be applied toward fulfilling major requirements.

Thedesignation“graduationwith honors’ isawarded by the Depart-
ment of Communi cation to those graduating seniorswho, in addition to
having completed all requirementsfor the Communication major:

1. Completean honorsthesis

2. Maintainadistinguished gradeaverageinall communication course
work

3. Arerecommended for distinction by the Communication faculty

COTERMINAL PROGRAM

TheDepartment of Communi cation of fersstudents, who arecomplet-
ing an A.B. in another department, a coterminal program withan A.M.
emphasisin MediaStudies (see M edia Studies Program below for more
information); applicationscan bepicked up at Degree Progress, the Reg-
istrar’ s Office, room 132, Old Union.

Applications for coterminal study must be submitted at |east four
quarters in advance of the expected master’s degree conferral date.
Stanford undergraduatesmay apply asearly astheeighth quarter (or upon
completionof 105 units), but nolater than the el eventh quarter of under-
graduate study. Requirementsinclude: Application for Admission to
Coterminal Master’ sProgramform, preliminary program proposal, state-
ment of purpose, threelettersof recommendation from Stanford profes-
sors, and acurrent Stanford transcript. GRE scoresarenolonger required.
Coterminal applicationsaresubmitted directly tothedepartment. Review
procedures and the Graduate Admissions Committee determinescriteria.

GRADUATE PROGRAMS
MASTER OF ARTS

University requirementsfor themaster’ sdegree aredescribed inthe
“Graduate Degrees” section of thisbulletin.

The department awards terminal A.M. degreesin Journalism and
Documentary Film/Video. Applicantsfor each program, andfor doctoral
work, are evaluated for admission on different criteria. A student may
completemorethanoneA.M. degreeinthedepartment, but coursework
appliedtotherequirementsfor one A.M. degreemay not beappliedtoa
second. All work tofulfill graduate degreerequirementsmust bein cours-
esnumbered 100 or above.

Studentswho completean A.M. degreeandwhodesireentry intothe
Ph.D. program must fileaGraduate Program Authori zati on Petition ap-
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plication, which canbepicked up at Graduate DegreeProgress, room 132,
Old Union. Such students are considered alongside all other doctoral
applicants.

DOCUMENTARY FILM AND VIDEO

The graduate program in documentary film and video isamaster’s
program designed to train studentsin the conceptual and craft skillsfor
the production of nonfiction film and video.

RESIDENCY

The program requires continuous enrollment for aperiod of two ac-
ademic years, with acompl etion date of Junein the second year.

Students proceed through the program as a cohort. The degree re-
quiresthreefull termsof registrationinthefirstyear. Inthesecondyear,
full-timeregistrationisrequired in Winter Quarter, with half-timereg-
istrationintheother remainingtwo quarters. Full-timeregistration con-
sistsof aminimum of 11 units; half-timeregistration consistsof 9 units.
Theresidency requirement is calculated on the basis of terms of regis-
trationand not onthebasisof total number of unitsearned. Theprogram
doesnot allow for leaves of absence.

CURRICULUM

Thecurriculumisintendedtoteach anarray of technical and concep-
tual skillsaswell asrelevant historical and theoretical knowledge.

First-Year Curriculum—

Autumn Quarter

200. MediaNarrative

202A. Graduate Colloquium in Film and Television
223A. Documentary Film/Video Directing |

224A. Film Production |

Winter Quarter

202B. Graduate Colloguiumin Film and Television
222B. Documentary Film

223B. Documentary Film/Video Directing |1

224B. Film Production I

Spring Quarter
202C. Graduate Colloquiumin Film and Television
223C. Documentary Film/Video Directing I11
224C. Film Production I11
Elective (3-5 units)

Second-Year Curriculum—
Autumn Quarter
202A. Graduate Colloquium in Film and Television
292A. Documentary Film/Video A.M. Project Seminar |
Elective (1-4 units)

Winter Quarter

202B. Graduate Colloguiumin Film and Television
222A. Documentary Film

292B. Documentary Film/Video A.M. Project Seminar |1

Spring Quarter
202C. Graduate Colloguiumin Film and Television

292C. Documentary Film/Video A.M. Project Seminar 111

ELECTIVES

Up to three electives may be from Department of Communication
courses, including the required two-course sequence of documentary
history classestakeninthe Autumn Quarter of thefirst and second year.
Someelectivecoursesarenot offered every year, and theremay betime
conflictswith corecourses. Studentsshould consult theUniversity Time
Schedul e each quarter for current information.

Eachterm, coursesthat arerel evant to the curriculummay beoffered
by other departments at Stanford. At least one elective must be taken
outside the department. A list of approved electives, both within and
outside the department, is provided each quarter. Other electivesrele-
vant to the subject matter of the A.M. project may be substituted, with
permission of the adviser.

EQUIPMENT AND SUPPLIES

The department maintains film and video production facilities for
teaching and research purposes. However, the costsof suppliesand pro-
cessing services aretheresponsibility of the students.

294

Material costsareapproximately $1,800for thefirst year of residence.
Inthe second year, costs vary depending on subject, format/length, and
logistics, but $3,000-5,000 istypically the minimum average cost of an
A.M. project.

A.M. PROJECT

In the second year of the program, each student produces an A.M.
project which consists of a15-20 minutefilm or video documentary. In
order for students to have sufficient time to complete their own A.M.
projectsand gainthe experienceof assisting others, shooting must begin
prior to Thanksgiving break, and shooting days are limited to atotal of
ten.

Students own their own work, but the department reservesthe right
to use student projectsfor non-profit University-related purposes.

In order to graduate, students must deposit with the faculty adviser
BetaSPand VVHS copiesof their film or video project and arevised final
budget that reflects the projected and actual cost of their production. In
the case of film, the Beta SP copy must be made oncethefilmisprinted
andinthecaseof video, the Beta SP copy must be madefromtheon-line
master. Studentsmust contact thedepartment’ s Student ServicesAdmin-
istrator during the quarter in which they expect to graduate in order to
determine what needsto be doneto file for graduation. Students work-
ingin film may not have completed their final printing work prior tothe
end of the Spring Quarter. Itisthereforepossiblefor astudentto officially
graduateinthe Summer Quarter immediately followingtheir enrolIment
in Communication 292C, although they will not have accesstofacilities
during this period. No extensions or |eaves of absences are granted.

All A.M. projects must be completed by the end of the Spring Quar-
ter of the second year. In the case of video, the student must have com-
pleted on-lineediting, andinthecaseof film, thestudent must havecom-
pleted thefinal sound mix. The A.M. projectsarescreenedfor thepublic
during Commencement weekend.

JOURNALISM

Stanford’ sGraduate Programin Journalismfocusesontheknowledge
and skills required to report, analyze, and write authoritatively about
publicissues. Thecurriculum combinesasequenceof specialized report-
ing and writing courseswith seminarsand coursesdevoted to deepening
thestudents’ understanding of therolesand responsibilitiesof American
newsmediaintheir coverage of publicissues.

The program emphasi zes both rigorous preparation for the practice
of journalism aswell asacritical perspective fromwhich to understand
it. The program’ s objective, then, istwofold: (1) to graduate talented
reportersand writerswho will foster public understanding of the signif-
icanceand consequencesof publicissuesand thedebatesthey engender;
and (2) to graduate thoughtful journalists who will respond openly and
eloguently when called on to explain and defend the methods of their
reporting and the quality of their writing.

CURRICULUM

Thecurriculumincludeseight required courses, includingamaster’ s
project:
216. Journalism Law
217. Journalism and the Internet
225. Perspectives on American Journalism
260. The Pressand the Political Process
273. Public Issues Reporting |
274. Public Issues Reporting 11
289. Journalism A.M. Project
291. Graduate Journalism Seminar

Additionally, students are required to take two specialized writing
courses, typically oneeach during Winter and Spring quarters; oneor two
approved el ectivesfrom among graduate-level coursesintheDepartment
of Communication; and oneor two approved el ectivesfrom among cours-
es on campus that deal substantively with issues of public importance.
The A.M. degreein communication (journalism) requires 51 units.

A typical schedulefollows:

Autumn Quarter
Public Issues Reporting |
Perspectives on American Journalism



Journalism Law
Graduate Journalism Seminar
Elective

Winter Quarter

Public Issues Reporting I
Internet and the Newsroom
Specialized Writing
Graduate Journalism Seminar
A.M. Project

Elective

Spring Quarter

The Press and the Political Process
Specialized Writing

Graduate Journalism Seminar
A.M. Project

Elective

JOURNALISM PROJECT

Themaster’ sproject, arequirement for graduation, isintended asan
opportunity for studentsto showcasetheir talentsaswriters and report-
ers. Itisalso an opportunity to undertake an in-depth critique of an area
of journalism in which the author has a special interest. Work on the
project usually beginsduring the Winter Quarter and continuesthrough
the Spring Quarter. It representsamajor commitment of time, research,
andwriting. Althoughitisnot arequirement that the project be published,
it must bejudged by amember of thefaculty to beof aquality acceptable
for publication. At aminimum, the project should demonstratetherigor
and di sciplinerequired of good scholarshipand goodjournalism; it should
offer ampleevidenceof students' ability to gather, analyze, and synthe-
sizeinformation in amanner that goes beyond what ordinarily appears
in daily newspapers.

MEDIA STUDIES

The Media Studies coterminal master’s program provides a broad
introductiontoscholarly literaturein masscommunication. Thisone-year
programisdesigned for Stanford studentswithout prior academicwork
in communication, who wish academic preparation for teaching.

M edia Studies students need to satisfy four basic requirements:

1. Required Unitsand GPA: students must complete 42 unitsin Com-
municationandrelated areas, includingitems2 and 3below. Normally
agradepointaverage(GPA) of ‘B’ (3.0) or better satisfiestherequire-
ment for high academic standing. To count toward the42 units, cours-
esin related areas outside the department must be approved by the
student’ sadviser.

2. Core Requirements: students must complete Communication 206,
208, and astatisticscourse. Typically, thestatisticsrequirementismet
with Statistics 160 or 190. Other courses occasionally are approved
assubstitutes. For exampl e, in 1999-2000, Sociology 281B satisfied
the statisticsrequirement.

3. SxMediaSudiesCourses: studentsmust completeaminimum of six
additional Communication coursesfromthefollowinglist of depart-
ment courses concerned with the study of media. While the depart-
ment al so of fersgraduate-level coursesteachingmedia-rel ated skills
(for example, Communication 273 or 277), these courses are inten-
tionally excluded fromthelist. Not all thelisted courses are offered
every year and the list may be updated from one year to the next.
However, itsintent isto include only coursesin media studies, not
mediaskills.

201. Film Aesthetics

211. Mass Communication and Society
216. MediaLaw

217. Journalism and the Internet

225. Perspectives on American Journalism
227.MediaViolence

230. Language and I nterpersonal Communication
231. Media Ethicsand Responsibility

233. Communication and Culture

237. U.S. Communication Policy

241. History of Film

242. Broadcastingin America

255. Interethnic Communication
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260. Political Communication

262. Analysisof Presidential Campaigns

266. Communication Policy in Comparative Perspectives

269. Computers and Interfaces: Psychological and Social |ssues
270. Communication and Children

272. Psychological Processing of Media

280. Film Criticism

283. Media Economics

318. Doctoral Research Methods I 1*

319. Doctoral Research Methods|11*

4. Two ExtensivePapers: studentscompletepapersintwo of therequired
communication courses listed initem 3 above. The papers require-
mentisintentionally flexibleto permit studentstoadjustittotheirin-
terests, in consultation with professors.

a) Each paper must grow out of acommunication coursethestudent
has taken.

b) Papers must be supervised by afaculty member, typically the
professor who taught the course that inspired the paper (but
not necessarily the student’s adviser for the Media Studies
program). Only a faculty member, not a Ph.D. student, can
approve atopic and supervise a paper.

* These courses are designed for Ph.D. students. Master’s students are unlikely to be ad-

mitted to take them, but thefinal decisionisup to thefaculty.

Additional courses are selected in consultation with an academic

adviser. A coursein statistical methodsis strongly recommended.

DOCTOR OF PHILOSOPHY

University requirementsfor the Ph.D. are described in the “ Gradu-
ate Degrees’ section of thisbulletin.

Thedepartment offersthe Ph.D. in Communication Theory and Re-
search. First-year studentsarerequired to compl eteintroductory cours-
esin communication theory and research, research methods, and statis-
tics. These core courses are grounded in the social science literature
emphasizing how peopl erespond to communi cation and mediaand how
mediainstitutionsfunction. Inaddition, Ph.D. studentsmust completea
minimum of threeliteraturesurvey coursesand threeadvanced seminars
incommunicationandrel ated departments. Each student buil dsaresearch
specialty relating communication to current faculty interestsin such ar-
eas as children, ethics, ethnic identity, human-computer interactions,
information processing, information technology, law, and politics and
voting. Regardless of the area of specialization, the Ph.D. program is
designed primarily for studentsinterested in teaching and research ca-
reersor policy formation positions.

ThePh.D. program encompassesfour yearsof graduatestudy (subse-
guent to completion of theA.B. degree) duringwhich, in additiontoful-
filling University residency requirements, Ph.D. candidatesarerequired
to:

1. Completeall departmental courserequirementswith above average
graduate grades, normally defined as a minimum grade point aver-
age (GPA) of 3.5. Currently these coursesinclude Communication
206, 208, 311, 317, 318, 319, and asequencein statistics (for exam-
ple, Statistics160) that includesmultipleregressionand complex anal -
ysisof variables.

2. Passthe general qualifying examinations by the end of the second
academic year of study and pass a specialized area examination by
the end of the third academic year of study.

3. Demonstrateproficiency intoolsrequiredintheareaof research spe-
cialization. Chosenwiththeadvice of thefaculty, suchtoolsmay in-
cludeadvanced statistical methods, computer programming, aforeign
language, or other technical skills.

4, Completetwo predissertation research projects.

5. Teachor assistinteaching at | east two courses, including Communi-
cation1.

6. Completeadissertation satisfactory toanadvisory committeeof three
or morefaculty members.

7. Passthe University oral examination, which isadefense of thedis-
sertation.
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Becausethe multifaceted nature of the department makesit possible
forthePh.D. student toemphasizeseveral areasof communication study,
theretendto be several “typical” programs of coursework followed by
students, depending ontheir specialties. Variationinthecourseprogram
occursafter thefirst year of graduate study; thefirst year isdevoted pri-
marily tothe*“core” coursesrequired of al doctoral students.

Inaddition, studentsmust compl ete other advanced Communication
theory and research courses preparatory to their particular specializa-
tions. Specification of these courses depends on (1) individual student
needsto prepare for preliminary and areaexaminations, and (2) there-
quirements of the particular area of emphasis chosen by the student.

Ph.D. candidacy isvalidfor fiveyears. Extensions of candidacy are
rarely granted and require reexamination.

Ph.D. MINOR

Candidates for the Ph.D. degreein other departments who elect a
minor in Communication arerequiredto completeaminimum of 20 units
of graduate coursesin the Department of Communication, including a
total of threetheory or research methods courses, and are examined by
arepresentativeof thedepartment. A department adviser inconsultation
with the individual student determines the particular communication
theory and methods courses.

THE INSTITUTE FOR COMMUNICATION
RESEARCH

Theinstitute is an office of project research for the faculty of the
Department of Communi cationand operatesunder grantstofaculty from
foundations, communicationmedia, and other agencies. Researchassis-
tantshipsare often availableto qualified Ph.D. studentsin communica-
tion.

COURSES

(WIM) indicates that the course meets the Writing in the Mgjor re-
quirements.

PRIMARILY FOR UNDERGRADUATES

1. MassCommunication and Society: M edia Technologies, People,
and Society—(Graduatestudentsregister for 211.) Opento non-majors.
Introduction to the fundamental concepts and contexts of communica-
tion. A topics-structured orientation emphasi zing thefield and the schol -
arly endeavors represented in the department. L ectures and discussion
sections. GER:3b (DR:9)

5 units, Aut (Nass)

101. Film Aesthetics—(Graduate students register for 201.) Theoreti-
cal, historical examination of the nature of the film medium. Emphasis
isonthe problemsof aestheticsand communication from the viewpoints
of practitioner, critic, and audience.

5 units (Breitrose) not given 2000-01

104. Reporting and Writing the News—Reporting and writing, em-
phasizing various forms of journalism: news, interpretation, features,
opinion. Detailed criticism of writing.

5 units, Win, Spr (Saff)

106. Communication Resear ch M ethods—(Graduate students regis-
ter for 206.) The conceptual and practical concernsunderlying common-
ly used quantitative approaches (experimental, survey, content anaysis,
andfield research) in communication. Studentsbecomeacquainted with
the techniques of research so they may become intelligent consumers
and practitioners of research. Lecturesand discussion sections. Recom-
mended: 1 or Psychology 1.
5 units, Win (Leets)

108. Communication Processand Effects—(Graduate studentsregis-
ter for 208.) The process of communication theory construction, includ-
ing asurvey of socia science paradigms and major theories of commu-
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nication. Lectures/discussion. Recommended: 1 or Psychology 1.
5 units, Aut (Potter)

113Q. Stanford Introductory Seminar: New M edia—T he Futur e of
the News—Preferenceto sophomores. Newsthat sellsyoumerchandise,
newswritten by reporterswith stock options on producing newsformats,
news that comes at you 24 hours aday via computer screen, pager, cell
phone: isthisgood or bad?Will these new mediaformatschangehow you
participate in democratic institutions? The instructor’ s research on how
peopl e read news online hastracked how user eyes move about scrolling
screensand movefrom siteto site. Discussionson thisresearch, findings
from other scholars, and possible participation ongoing research. Stu-
dents may tutor and record how different ethnic groups use online news.
3-5units, Win (Lewenstein)

116. Jour nalism L aw—(See 216.)
5 units, Aut (Wheaton)

117. Journalism and the Internet—(Graduate students register for
217.) Preference to Communication seniors. The implications of new
mediafor journalists. Professional and social issuesrelated tothelnternet
asacase of new mediadeployment, asastory, asaresearch and reporting
tool, and as a publishing channel. Seminar discussion and hands-on
practicum. Prerequisite: consent of instructor.

5 units, Win (Bar)

122A. Documentary Film—(Graduate students register for 222A.)

Analysis of the techniques and strategies of films designed to effect

attitudinal and behavioral change. Prerequisite: consent of instructor.
5 units (Breitrose) alternate years, given 2001-02

122B. Documentary Film—(Graduate students register for 222B.)
Issues in contemporary documentary film/video including objectivity/
subjectivity, ethics, censorship, representation, reflexivity, responsibili-
ty totheaudience, and authorial voice. Theviewing and analysisof films
has a parallel focus on form and content. Prerequisite: consent of
instructor.

5 units, Win (Krawitz)

125. Per spectives on American Jour nalism—(Graduate students reg-
ister for 225.) Survey of issues, ideas, and conceptsin the development
of American journalism, emphasizing therole of the pressin society, the
meaning and nature of news, and professional norms that influence
conduct in and outside of the newsroom. Prerequisite: 1 or junior
standing. GER:3b (DR:9)

5units, Aut (Glasser)

127. Media Violence—(Graduate students register for 227.) A critica
analysis of the existing knowledge base about violent content in the
media and the effects of exposure to that content immediately and over
the long term. The impact of the shortcomings of the research literature
on the devel opment of policy.

5 units, Aut (Potter)

130. Language and Inter personal Communication—(Graduate stu-
dents register for 230.) Theory and research regarding language and
interpersonal communication. Issues on the above in relationships (ini-
tiation, maintenance, deterioration); gender; persuasion; and deception
(use and detection).

5 units (Saff) not given 2000-01

131. Media Ethicsand Responsibility—(Graduate studentsregister for
231.) Thedevelopment of professionalism among American journalists,
emphasizing the emergence of objectivity as a professional and the
epistemological norm. An applied ethics course where questions of
power, freedom, and truth autonomy are treated normatively so as to
foster critical thinking about the origins and implications of commonly
accepted standards of responsible journalism.
5 units, Win (Glasser)



133. Communication and Culture—(Graduate students register for
233.) The relationship between communication and culture, emphasiz-
ing the mass media and their symbolic import. GER:3b (DR:9)

5 units (Glasser) not given 2000-01

137. U.S. Communication Policy—(Graduate students register for
237.) Palicy issuessurrounding theemergenceof aNational Information
Infrastructure (NI1) in the U.S. Adopting a pluri-disciplinary approach,
examines the historical context of the policy debate, the technical and
business aspects of the networking transformation underway, and its
economic and socia dimensions. GER:3b (DR:9)

5 units, Win (Bar)

141A. History of Film: The First 50 Years—(Graduate students
register for 241A.) Studies in the development of the motion picture as
art form and cultural industry. Lab. Screenings of films announced in
class. GER:3b (DR:9) (WIM)

5 units, Win (Breitrose)

141B. History of Film: The Second 50 Y ear s—(Graduate students
register for 241B.) Theevolution of themotion pictureasan art formand
culture industry in the U.S. and other nations from 1941. Topics: the
decline of the studio system, the impact of WW 1, the rise and fall of
auteur cinema, television, industrial concentration anditseffects, andthe
“high concept” film. Mandatory evening screenings. (WIM)

5 units (Breitrose) alternate years, given 2001-02

142. Broadcasting in America—(Graduate students register for 242.)
The devel opment of American broadcasting and its contemporary prob-
lems.

5 units, Spr (Breitrose)

144N. Stanford Introductory Seminar: Film Forum—~Preference to
freshman. Theformal aspectsof cinema, andinageneral sense, with how
form helps create meaning. A full understanding of afilm, or any work
of culture, is possible only when there is awareness of how it is
constructed. Thetools of construction arethose formal elements of craft
which taken together make the work cohere and make sense. In film,
these tools are story, script construction, design, direction, acting,
camera, sound, editing, and music.
1-3 units, Win (Breitrose)

149Q. Stanford Introductory Dialogue: Interethnic Communica-
tion—Preference to sophomore. Through case studies, studentsgain an
understanding of the nature of interethnic relations and discuss effective
ways for addressing the problems and issues associated with them.

2 units, Win (Leets)

155. Interethnic Communication—(Graduate students register for
255.) Working fromanintergroup perspective, examinestheinfluenceof
ethnicity on the process of interpersonal communication. The problems
and opportunitiesinherent in communi cation among peoplefrom differ-
ent ethnic heritages and value orientations, and the steps relevant for
improving interethnic communication. GER:3b (DR:9)

5 units, Spr (Leets)

160. ThePressand the Political Process—(Graduate students register
for 260.) Analysis of the role of mass media and other channels of
communication in political and electoral processes. GER:3b (DR:9)

5 units, Sor (lyengar)

162. Analysisof Presidential Campaigns—(Graduate studentsregister
for 262.) Seminar ontheevolution of American political campaigns, and
the gradual replacement of the poalitical party by the mass media as the
key intermediary between candidatesand voters. Theacademicliterature
on media strategies, the relationship between candidates and the press,
the effects of campaigns on voter behavior, and current controversies
concerning the apparent inconsi stencies between media campaigns and
democratic norms. Do media-based campaigns enable votersto live up
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to their civic responsibility? Has the need for well-financed campaigns
increased the influence of elites over the nomination process? Have
ordinary citizens gradually become disengaged because of their limited
involvement in the process? Discussions are in the context of the 2000
campaign.

5 units, Aut (Iyengar)

166. Communication Policy in Compar ative Per spectives—(Gradu-
ate students register for 266.) A comparative overview of the ongoing
changeinthecommunicationspolicy environment of different countries.
How different nations are tackling the transformation, the reasons for
these differences, and the impact of distinct policy approaches on the
respective national economies and societies. GER:3b (DR:9)

5 units (Bar) not given 2000-01

169. Computers and Interfaces: Psychological and Social | ssues—
(Graduate studentsregister for 269.) I nterdisciplinary approachtoissues
of human-computer interaction (primarily) and computers and society
(secondarily). General models of thelink between technology, psychol-
ogy, and soci ety, addressing the question of whichis/arecauseand which
islare consequence. Issues: anthropomorphism and interface design;
what is a human; conversation and interfaces; metaphors in interfaces;
identity, privacy, and computing; and computer-mediated communica-
tion. GER:3b (DR:9)
5 units, Win (Nass)

170. Communication and Children |—(Graduate students register for
270.) Developmental approach to how children cometo use and process
mass media, what information they obtain, and how their behavior is
influenced by the media. Prerequisite: 1, Psychology 1, or Sociology 1.
GER:3b (DR:9)

4 units, Win (Roberts)

171. Communication and Children | 1—(Graduate studentsregister for
271.) Research practicum; limited enrollment. Prerequisites: 170, con-
sent of instructor.

3 units, Sor (Roberts)

172. Psychological Processing—(Graduate students register for 272.)
The literature related to psychological processing and the effects of
media. Topics. unconscious processing; picture perception; attention
and memory; emotion; the physiology of processing media; person
perception; pornography; consumer behavior; advanced film and televi-
sion systems; and differences between reading, watching, and listening.
GER:3b (DR:9)
5 units (Reeves) not given 2000-01

177. Specialized Workshops—(See 277.) One or more classes are
offered in specializations such as science or opinion writing, or other
areas, and areorgani zed around writing projectsoriented toward thefield
of specialization. Prerequisite: advanced Communication undergradu-
ate.

4 units (Saff)

180. Film Criticism—(Graduate students register for 280.) A practical

and critical view of film. Readings/discussion consider modelsof artistic

and literary criticism aspoints of comparison. Weekly reviewsstressthe

analysis of the films and alucid writing style. Prerequisite: 101 or 141.
5 units, Sor (Breitrose)

183. Media Economics—(Graduate students register for 283.) The
economics of communication media. A survey of the economic organi-
zationand characteristicsof traditional communication sectors (newspa-
per publishing, film, broadcast and cable TV, telephony). The second
half dealsin detail with specific, cross-sector economic issuesrelated to
networks, media technologies, and digital convergence. Prerequisite:
one completed Economics course.
5 units, Sor (Bar)
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185. Internship Experience—Professional experience in the media.
Prerequisite: Communication major.
1-4 units, Aut, Win, Spor (Staff)

190. Senior Proj ect—Research project or production of afinished piece
of work in journalism or film. A combination of the senior project and
an internship is possible. Prerequisite: senior standing.

5units, Aut, Win, Spr (Staff)

195. Honors Thesis—Qualifies students to conduct communication
research.
5-15 units, Aut, Win, Spr (Staff)

199. Individual Work—Students with high academic standing are
permitted to undertake individual work.
1-4 units, any quarter (Staff)

PRIMARILY FOR MASTER’S STUDENTS

200. Media Narratives—Required of all entering A.M. graduate stu-
dentsincommunication. Narrativeasameansof shapingtheproduction
and study of media. L ectures/di scussionsand projectson narrativeform
inresearch design, theweb, journalism, and film and video production.
Prerequisite: A.M. student in Communication

1-4 units, Aut (Reeves, Samuel son)

201. Film Aesthetics—Graduate section; see 101.

202A ,B,C. Graduate Colloquiumin Film and Television—Topicsin
film and television focusing mainly on production-related issues. Pre-
requisite: A.M. student in film or television program.
1 unit, Aut (Krawitz)
Win (Samuel son)
Sor (Breitrose)

206. Communication Resear ch M ethods—Graduate section; see 106.
4 units, Win (Leets)

208. Communication Processand Effects—Graduate section; see 108.
4 units, Aut (Potter)

211. Mass Communication and Society—Graduate section; see 1.
4 units, Aut (Nass)

216. Media Law—Same as 116. Laws and government regulation
impacting on journalists. Topics: libel, privacy, news gathering, protec-
tion sources, fair trial and free press, theories of the First Amendment,
broadcast regulation, etc. Prerequisite: Journalism master students or
advanced communication majors.

4 units, Aut (Wheaton)

217. Jour nalism and the I nter net—Graduate section; see 117.
4 units, Win (Bar)

222A. Documentary Film—Graduate section; see 122A.
4 units (Breitrose) alternate years, given 2001-02

222B. Documentary Film—Graduate section; see 122B.
4 units, Win (Krawitz)

223A. Documentary Film/Video Directing |—For graduate students.
Emphasisis on conceptualizing and executing ideas for the production
work donejointly with 224A, covering al aspectsof preproductionat an
introductory level. Prerequisite: admission to the A.M. Documentary
Film and Video program.

5 units, Aut (Rosenbl att)

223B. Documentary Film/Video Directing | |—For graduate students.
Further professional trainingin preproduction and producing for motion
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picturesandtelevision. Interview skillsand other documentary directing
techniquesaredevel oped utilizing video. Prerequisite: 223A. Corerequi-
site: 224B.

5 units, Win (Staff)

223C. Documentary Film/Video Directing Ill—For graduate stu-
dents. Further examination of structure, emphasi zing writing and direct-
ing the documentary. Practical training in fundraising and distribution.
Prerequisite: 223B. Corequisite: 223C.

5 units, Sor (Samuelson)

224A. Documentary Film Production |—For graduate students. First
of athree-quarter sequence leading to professiona training in motion
picture production. 16mm exercisesand ashort 16mm non-synchronous
film with multiple sound tracks and effects. Corequisite: 223A.

5 units, Win (Krawitz)

224B. Documentary Film Production | |—For graduate students. Pro-
duce a short 16mm film exercisein color utilizing synchronous sound,
with emphasison observational filming techniques. Prerequisites: 223A,
224A. Corequisite: 223B.

5 units, Win (Krawitz)

224C. Documentary Film Production Il11—For graduate students.
Final quarter of professional training in motion picture production. A
five- to seven-minute, 16mm film utilizing skills acquired in 224A B.
I ssues of documentary form and content. Prerequisites: 224A,B. Coreg-
uisite: 223C.

5 units, Sor (Kleiman)

225. Perspectives on American Jour nalism—Graduate section; see
125.
4 units, Aut (Glasser)

226. Reconstructing Documentary Theor y—Seminar addressing cur-
rent controversies in the theory of the documentary, drawing on the
writings of Noel Carroll, Carl Plantinga, Leslie Woodhead, Trevor
Ponek, Robert Rosenstone, etc. Topics: the rhetoric of non-fiction, the
border between factual and fictional, subjectivity and objectivity, truth
claims, reflexivity, and the “art documentary.” Prerequisite: graduate
standing or consent of instructor.
3-4 units (Breitrose) not given 2000-01

227. Media Violence—Graduate section; see 127.
4 units, Aut (Potter)

230. Language and Inter personal Communication—Graduate sec-
tion; see 130.
4 units (Saff) not given 2000-01

231. Media Ethics and Responsibility—Graduate section; see 131.
4 units, Win (Glasser)

233. Communication and Culture—Graduate section; see 133.
4 units (Glasser) not given 2000-01

237. U.S. Communication Policy—Graduate section; see 137.
4 units, Win (Bar)

241A. History of Film: The First 50 Y ear s—Graduate section; see
141A.
4 units, Win (Breitrose)

241B. History of Film: The Second 50 Y ear s—Graduate section; see
141B.
4 units (Breitrose) alternate years, given 2001-02

242. Broadcasting in America—Graduate section; see 142.
4 units, Spr (Breitrose)



243. Seminar in Communication I nstitutions: The Hollywood Stu-
dio System 1929-1949—T he relationship between economic, cultural,
and social forces and the communication industries. Prerequisite: con-
sent of instructor.

4 units (Breitrose) not given 2000-01

255. I nterethnic Communication—Graduate section; see 155.
4 units, Spr (Leets)

260. The Pressand the Poalitical Process—Graduate section; see 160.
4 units, Spr (lyengar)

262. Analysisof Presidential Campaigns—Graduate section, see 162.
4 units, Aut (Iyengar)

266. Communication Policy in Compar ative Per spectives—Gradu-
ate section; see 166.
4 units(Bar) not given 2000-01

269. Computers and I nterfaces; Psychological and Social | ssues—
Graduate section; see 169.
4 units, Win (Nass)

270. Communication and Children |—Graduate section; see 170.
4 units, Win (Roberts)

271. Communication and Children || —Graduate section; see 171.

272. Psychological Processing—Graduate section; see 172.
4 units (Reeves) not given 2000-01

273. PubliclssuesReporting | —Preparesstudentsfor the challenges of
covering public policy issues and conveying their importance to the
public by covering local and state governments and other ingtitutions.
Themaking of public policy, and the process of governmental decisions,
including the impact of avariety of forces on government (e.g., public
opinion, media attention, interest groups, labor unions, business lobby-
ists and campaign contributions).
4 units, Aut (Woo)

274.Publicl ssuesReporting | l—Student teamsstudy onemajor public

policy issue that has broad societal impact. Students report and write

individually and asateam produceabody of journalismthat advancesthe

understanding anew issue each year, published on awebsite and offered

for publication to newspapersand other mediaoutlets. Prerequisite: 273.
4 units, Win (Maharidge)

277. Specialized Wor kshops—(Sameas 177.) One or more classes are
offered in specializations such as science or opinion writing, or other
areas, and areorganized around writing projectsoriented toward thefield
of specialization. Prerequisite: journalism master’s student.
277A. Opinion Writing
4 units, Win (Woo)
277B. ScienceWriting
277D. Environmental Reporting
277F. Literary Journalism
4 units, Sor (Bettinger)
277G. Social | ssuesReporting
4 units, Sor (Maharidge)
277M. Coverageof Medical Technology and Health Carelssues

280. Film Criticism—Graduate section; see 180.
4 units, Spr (Breitrose)

283. M edia Economics—Graduate section: see 183.
4 units, Spr (Bar)
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289. Journalism A.M. Project
1 unit, Win (Saff)
3 units, Sor (Saff)

290. A.M. Project
4 units (Saff)

291. Graduate Jour nalism Seminar—Required of al studentsin the
graduate program in Journalism. Meets throughout the year as aforum
for discussion of current issues in the practice and performance of the
press. Journalistsin or visiting the Bay Area are guest speakers.
1 unit, Aut (Glasser)
Win (Woo)
Sor (Maharidge)

292A B,C. Documentary Film and Video A.M. Project Seminar—
Focuses on the development, production, and postproduction of A.M.
projects, and current issues in documentary film and video.
6-8 units, Aut (Samuelson)
Win (Saff)
Sor (Krawitz)

299. Individual Work
1-4 units, any quarter (Staff)

PRIMARILY FOR DOCTORAL STUDENTS

301. Communication Curriculum Development and Pedagogy—
Required of all second-year Ph.D. students.
1-3 units, Aut (Nass)

306. Seminar: Communication Research Methods—Individual and
group projectsincommunication research design. Prerequisite: graduate
standing in Communication. Corequisite: 206.

1-3 units (Staff) not given 2000-01

311. Theory of Communication—Required of all communication
doctoral students. Approaches to communication theory, seminar and
tutorial meetings, and extensivereading and papers. Prerequisite: Commu-
nication Ph.D. student, or consent of instructor.

4-5 units, Aut (Roberts)

317. Doctoral Research M ethods |—Prerequisite: Ph.D. admissionin
Communication.
4 units, Aut (lyengar)

318. Doctoral Research Methods | |—Prerequisite: 317.
4 units, Win (Nass)

319. Doctoral Research Methods | | |—Prerequisite: 318.
3-4 units, Spr (Leets)

330G. Seminar in Language and I nterpersonal Communication—
Limitedto Ph.D. students. Advanced topicsinlauguageandinterperson-
a communication. Prerequisite: 230.

1-3 units (Leets) not given 2000-01

331G. Seminar in Communication/M edia Ethics—Limited to Ph.D.
students. Advanced topics in press ethics and responsibility. Prerequi-
site: 231 or consent of instructor.

1-3 units, Win (Glasser)

333G. Seminar in Communication and Culture—Limited to Ph.D.
students. Advanced topicsin communication and culture. Prerequisite:
233 or consent of instructor.

3-4 units(Glasser) not given 2000-01
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355G. Seminar in Intergroup Communication—Limited to Ph.D.
students. Advanced topics in intergroup communication. Prerequisite:
255 or consent of instructor.

1-3 units (Leets) not given 2000-01

360G. Seminar in Political Communication—Limited to Ph.D. stu-
dents. Advanced topicsin political communication. Prerequisite: 260 or
consent of instructor.

1-3 units, Win (lyengar)

369G. Seminar in Communication, Technology, and Society—Lim-
ited to Ph.D. students. Advanced topicsin communication, technology,
and society. Prerequisite: 269 or consent of instructor.

1-3 units (Nass) not given 2000-01

370G. Seminar in Communication and Children—Limited to Ph.D.
students. Advanced topicsin communication and children. Prerequisite:
270 or consent of instructor.

1-3 units, Spr (Roberts)

372G. Seminar in Psychological Processing—Limited to Ph.D. stu-
dents. Advanced topicsin psychological processing. Prerequisite: 272 or
consent of instructor.

1-3 units, Spr (Reeves)

374G. Seminar in Structure and Control of Communication—
Limited to Ph.D. students. Advanced topicsin the structure and control
of communication. Prerequisite: 273 or consent of instructor.

1-3 units (Glasser) not given 2000-01

375. Communication Theory Review Seminar—Limited to Ph.D.
students. Prerequisite: 311.
3 units (Saff) not given 2000-01

379. Communication: History and Evolution of the Field—The
history and current status of the field of communication research.
Prerequisite: graduate standing in Communication.

3-4 units (Saff) not given 2000-01
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380A,B,C,D.Curriculum Practical Training—Practical experiencein
the communication industries. Prerequisites: graduate standing in Com-
munication, consent of instructor.

1-3 units, Aut, Win, Spr, Sum (Saff)

397. First Research Project—Individual research in lieu of master's
thesis.
3-6 units, Aut, Win, Spr (Staff)

398. Predissertation Resear ch Project—Advanced research for Ph.D.
candidates.
3-6 units, Aut, Win, Spr (Staff)

399. Advanced Individual Work
1-8 units, Aut, Win, Sor (Staff)

400. Dissertation Resear ch
6-10 units, Aut, Win, Spr (Staff)

AFFILIATED DEPARTMENT OFFERINGS

Seeindividual department offerings for course descriptions of the
following, all of which are accepted for credit toward the Communica-
tionmajor.

SLAVIC LANGUAGES AND LITERATURES

133A/233A. Deviatingfrom Dogmas: Filmin East Eur opefrom 1956
t0 1968
4 units, Spr (Bulgakowa)

OVERSEAS STUDIES

FLORENCE

52. Realism, Utopia, Myth, and Society in Italian Cinema—Ber nar-
doBertolucci, Pier Paolo Pasolini, and Federico Fellini
5 units, Win (Campani)



