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Sponsored Create an Ad

Gloria Mesa Photography

Wedding Photography
with a touch of fine art
photojournalism.

257 people like Gloria Mesa Wedding and Portrait
Photography.

Motive

Event Marketer 2011
Grand-Ex Award Winner,
Experiential, digital, &
cultural incubators killin' it
for dients daily.
@thinkmotive.com

Dream Wedding Venue

pacclub.com

Whether it’s a rehearsal
dinner for 35 or a
reception for 350, Padific
Athletic Club has the
know-how to create your
dream wedding.

Macy's ® Wedding Registry

mMacys.com

Offidal Macy's® Wedding
Registry Site. Create a
bridal registry or buy a
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facebook Michelle Dadou... | Home -
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Community = #* Edit Info

wall Computational Advertising * Everyone (Most Recent) Admins (4) See All
share: [5] status Photo #]] Link '¥ video == Question Em"
El Get Started Write something... B
@ wall % lUse Facebook as Computational Advertising
Hidden Posts ificati
- een oS Computational Advertising E Notifications (1w
Info 1
. N We finally made the page! F‘J‘] Promote with an Ad
B0 Friend Activity Like - Comment * Share * 3 minutes ago
Photos ﬁ View Insights

EDIT J4 1nvite Friends

ﬁ Computational Advertising edited their Website and About. Quick Tips

About # Edit
MS&E 239 is the bestl

[ Computational Advertising joined Facebook, - Like * Comment
& Facebook

Ads today!

3 There are no more posts to show., sample Ad: Computational...

like this Your ad text here,
Get Updates via SMS5

Get Updates via RSS

Unlike g5 Like - Michelle Dadourian likes this.
Share

Advertise Page




facebook advertising

Facebook Ads

Reach over 750 million people where they connect and share

11
R S
[ )

Reach Your Target Customers
= Connect with more than 750 million
patential customers

= Choose your audience by location,
age and interests

= Test simple image and text-based
ads and use what works

Your ad b

-

K Ilk9~

Deepen Your Relationships

Promote your Facebook Page or
website

Use our "Like" button to increase
your ad’s influence

Build a community around your
business

Already have a Facebook Ads account? Manage your existing ads »

To learn more, wisit our Guide to Facebook Ads »

Facebook © 2011 - English (US)

Create an Ad

or contact our sales team

&

Control Your Budget

Set the daily budget you are
comfortable with

Adjust your daily budger at anytime

Choose to pay only when people
click (CPC) or see your ad (CPM)

About - Advertising - Create a Page - Developers - Careers - Privacy - Terms - Help



. design your ad

7 Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

Destination: | Computational Advertising =
Type: ([ Sponsored Stories
(*)Facebook Ads
Story Type: '\;,'Spnnsnred Page Post
E}Facebuuk Ads for Pages
Destination Tab: | Default s
Title: | Computational Advertising
characters left
Body: | Jgin this class!
e

1189 characters left

Image: | Choose File | No file chosen

Remove uploaded image.

Preview:
Computational Advertising

Join this class!

~h lilka . Marrare Conthar lilkac thic



2. targeting

2. Targeting

Location

Country: United States

'-.;.-' Everywhere
'-.;.-'B',,r State/Province
(®)By City
(_By Zip Code
| Stanford, CA

&

[ Include cities within | 10 ¥ miles.

Demographics

Age: 18 | |- 25 | &
[ ] Require exact age match

Sex: (=) All () Men () Women

Interests

Precise Interests: Enter an interest *

Switch to Broad Category Targeting

Connections on Facebook

Connections: @MYD ne
'-.;.-'Dnl',' people who are not fans of Computational Advertising.
_/Only people who are fans of Computational Advertising.

_/Advanced connection targeting

Friends of
Connections:

E| Show Advanced Targeting Options

':'~:I!nl',|-I show my ad to friends of the fans of Computational Advertising.

Ad Targeting FAQ

Estimated Reach

10,460 people

= who live in the United
States

» who live in Stanford, CA

= between the ages of 18 and
25 inclusive



3. campai pricing & schedule

3. Campaigns, Pricing and Scheduling Ad Campaigns and Pricing FAQ

Account Currency
Us Dollar (USD)

L3

Account Time fone

4k

Country/Territory ~ United 5tates

Time Zone (GMT-08:00) Pacific Time ¥
Campaign & Budget
Campaign Name: | My Ads
Budget (USD): | 3 Lifetime budget =

What is the most you want to spend over the campaign's scheduled time period? {min 1.00 UsSD)

Schedule
Campaign Schedule: Run my campaign continuously starting today
) Today at 11:00 pm | Pacific Time
D 11/5/2011 at | 10:00 pm | Pacific Time
Pricing

I\;,I Pay for Impressions (CPM)
(=) Pay for Clicks (CPC)

Max Bid (USD). How much are you willing to pay per click? (min 0.01 USD)
[.45 ]Euggested Bid: 0.45 - 0.86 USD

Maote: Tax is not included in the bids, budgets and other amounts shown.

Use Suggested Bid (Simple Mode)

RNl Questions about creating your

ads?

360 people

s who live in the United
States

s who live in Stanford, CA

= exactly between the ages of
18 and 25 inclusive

= who like #Television



3. campaigns, pricing & schedule

Bid pricing

l\;,l Pay for Impressions (CPM)

(=) Pay for Clicks (CPC)

Max Bid (USD). How much are you willing to pay per click? (min 0.01 USD)
[.45 ]5uggested Bid: 0.45 - 0.86 USD

Mote: Tax is not included in the bids, budgets and other amounts shown.
Use Suggested Bid (Simple Mode)

Once the user chooses his bid, the advertisement enters the auction.



ad overview

[Q Review Ad Help Center
Please review your ad for accuracy.

Ad Preview:

Ad Name:

Audience:

Campaign:
Bid Type:
Bid:

Daily Budget:

Duration:

Computational Advertising
Join this class!

gy Like - Garrett Gunther likes this.

[ Computational Advertising ]

This ad targets users:

= who live in the United 5tates

» who live in Stanford, CA

» exactly between the ages of 18 and 25
inclusive

s who like #Advertising

Computational Advertising (New Campaign)
CPC

20.10 USD per click

£1.00 USD per day

This ad campaign will run indefinitely

By clicking the "Place Order” button, | agree to the Facebook Statement of Rights and Responsibilities including my
obligation to comply with the Facebook Advertising Guidelines. | understand that failure to comply with the Terms and
Conditions and the Advertising Guidelines may result in a variety of consequences, including the cancellation of any
advertisements | have placed, and termination of my account. | understand that if | am resident or have my principal place

of business in the US or Canada, | am contracting solely with Facebook, Inc. Otherwise | am contracting solely with
Facebook Ireland Limited.




ad auctions — behind the scenes

“Designed to maximize the value created
for users and advertisers”

Takes into consideration
* Bid
* Past performance
* Quality



bidding

The Bid

Amount you are willing to spend per click or per
thousand impressions

Bid Range
Indicates price other advertisers are willing to pay to
target the same demographic

Actual Cost

Cost necessary to win the bid (“competitive price”)



an example

Our example:
We bid $0.10/click for our ad
 we are willing to spend $0.10 for every user’s click

Suppose in the morning, less advertisers are competing with us in
the auction
- we only pay $0.05/click (lower competitive price)

In the afternoon, advertisers bid higher as the value of ad
placement increases (higher traffic)
- we pay $0.08/click

This system allows people to bid max CPC/CPM to strengthen ad
position while only being charged the true competitive price.



past performance

Ads are also evaluated on their eCPM

For CPC campaigns:
eCPM = CPC bid * CTR

For CPM campaigns:
eCPM = CPM



Based on # of “Likes” and ‘X’s

Ads that are misleading
- low quality scores

Ads that facilitate the user experience
-> high quality scores



ad placement

* Consistently located on the right-side
column of the page

* Located under “Sponsored”
* Up to 5 ads displayed per page

Soon....
Homepage will only display 1 premium ad



facebook ad manager

The Facebook Ads Manager 1 See Your Reach 2 Connect with People 3 Measure Your Impact 4 Efficiently Manage Ads 5 Wisualize Performance

See Your Reach Audience ?  Response ?

Your campaign's performance
trends are illustrated in
graphs showing your
Audience and Response - in
clicks and connections - over
the last 28 days. Mo ads in this campaign received impressions in the

past 28 days, so there is no audience data to display.
Is your reach smaller than 0.5

your targeted audience? Try
raising your bids and budgets
to increase delivery. Not
getting encugh responses?
Make sure your targeting and
ad creative are highly
relevant.

Il Clicks Connections
1.0

0.0
09/16 0919 0922 09725 0928 1001 10/04 1oj07

Next Step »




facebook ad manager

The Facebook Ads Manager 1 See Your Reach 2 Connect with People 3 Measure Your Impact 4 Efficiently Manage Ads 5 Visualize Performance

Connect with People, not Page Views

New metrics show you how your ads are reaching
real people, not just how many impressions
you're getting. Reach , Social Reach and
Frequency tell you how many unique people have
seen your business' message through your ads,

and how frequently. Reach ? Freg.? | Social Reach ?
Download the Guide to the New Ads Manager to 0 0.0 0
learn more about how to make the most of this

new data.




facebook ad manager

The Facebook Ads Manager 1 See Your Reach 2 Connect with People 3 Measure Your Impact 4 Efficiently Manage Ads 5 Visualize Performance

Measure Your Impact

If you're advertising a Facebook Page, app or
event, Connections tells you how many people
connected with your business after seeing your

ad, even if they didn't click. Connections ?

Use Sponsored Stories to connect and 0
communicate with your customers in a powerful
New way.

Next Step »




facebook ad manager

The Facebook Ads Manager 1 See Your Reach 2 Connect with People 3 Measure Your Impact 4 Efficiently Manage Ads 5 Visualize Performance

Manage Ads from a Single Page

Managing ads is easier than ever. Need to review
a single ad in a campaign? Simply click on the ad
and details will appear below.

Quickly compare the performance of different
creatives, review your targeting and audience
size, and make valuable optimizaticn decisions,
all without leaving the page.

Next Step »

[J Computational Advertising O~ 0 0.0 0 0 0 0.000% 30.10 50.00

Ad Preview # Edit  Targeting # Edit Performance

This ad targets B0 users:
Computational Advertising

in this class! = whao live in the United States
Jain this class! s who live in Stanford, CA
» exactly between the ages of 18 and 25 inclusive
= who like #Advertising
Suggested Bid: $0.65 - 0.95 USD 0.5%
g Like - Garrett Gunther likes this.
View on Profile - Create a Similar Ad 0.0%

09/20 09,27 10/04



facebook ad manager

The Facebook Ads Manager 1 See Your Reach 2 Connect with People 3 Measure Your Impact 4 Efficiently Manage Ads 5 Visualize Performance

Visualize Performance k Performance

See how your ad's CTR, Clicks and Impressions

; A [cR + |
are changing over time. These performance —

graphs will help you decide when it's time to try 1.0%
new advertising tactics.
Clicks or CTR decreasing? Change your ad's text 0.5%
and image to keep it fresh and interesting for
your audience.

0.0%

09/20 09/27 10/04
Finish Tour "




facebook ad manager overview

7 Campaigns & Ads Campaign: Computational Advertising [ Create an Ad |
All Ads

E,’_H Pages Campaign Name Status Budget Duration (Pacific Time)

» Computational Advertising [ Active # £1.00 & 10/10/2011 10:20pm - Ongoing #

|# Reports Daily

Settings

[ Billing Audience ?  Response ?

@ Creative Library

Il Clicks Connections
F:] Learn More 1.0

Search your ads

Mo ads in this campaign received impressions in the

Help See all past 28 days, so there is no audience data to display.
0.5
How can | edit my ad status
or bid?
Campaign performarnce
glossary
How can | start or stop my 0.0
ads, or set new run dates? 0a/le 0afl9 oafaz 09f2s nayz2ge 10401 10/04 loj07

| have guestions about my ad

campaign. | Last 7 Days « || All Except Deleted « | Full Re 1 resuit
= Contact the Facebook
Ads Team Campaign Reach? Frequency? Social Reach? Connections? Clicks? CcTR? Sper‘t?
o
0 0.0 0 0 0 0.000% $0.00
| = | Mame | | Status 7 | Reach 7 | Freq. ? | Social Reach ? | Connections 7 Clicks 7 CTR? Bid 7 Price 7
(] Computational Advertising o~ a 0.0 0 a 0 0.000% su,clng SG'CD.».E
Ad Preview # Edit  Targeting # Edit  Performance

This ad targets 80 users: -
Computational Advertising

s who live in the United States

oin this class! S LO0%
“ J = who live in Stanford, CA |
= awarths hataman tha snac AF T2 and 7E inchiciua



thank you

Computational Advertising
ADS ARE FLIN!

Like * Comment - Share * a few seconds ago




