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Good Products, Bad Products Quality Research

This survey is part of a project for ME 214 Good Products, Bad Products. Thank you for participating in
his survey.
1) Do you think this vacuum cleaner is powerful?

1 2 3

Weak Average
Excellent

Why? (i.e. size, shape, unique features, etc)

2) Do you think this vacuum cleaner is easy to use?

1 2 3

Hard Average
Very Easy

Why? (i.e. size, shape, unique features, etc)

3) Do you think this vacuum cleaner is reliable?

0 1 2 3
5
N/A Average

Excellent

Why? (i.e. size, shape, unique features, etc)
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Liberty Bell Slot Machine







Newer models accentuate these features even more
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